
In this issue...

Leonardo Arie Wibowo runs his business out of Indonesia 

and has found his success in the company of close 

family members. He and his father have both qualified as 

members of the One Million Dollar Club, and his thoughtful 

approach to business is worth talking about. We reached 

out to him to inquire about how he’s built a strong network, 

and we loved his response. Here’s what he said.

“I believe in Morinda so strongly and have always tried to 

be engaged in developing myself as a business leader. In 

this industry, you have to quickly absorb the most current 

information. For example, when TeMana 

came out, I made up tools for my 

leaders, then when I trained them on 

the product, I try to adjust it, keeping 

in mind the interests of each leader 

in my network.

“Morinda is truly a business that spans generations”  
Leonardo Arie Wibowo  
Sign-up Date: May 11, 2004
Highest Title: Diamond Pearl Elite
One Million Dollar Club Member

• Morinda University provides inspirational training

• German IPC pursues growth early on in her career

• TeMana Lips: So easy for so many reasons

Morinda Honors



“My dad has been my hero. I 

am truly the son of a network 

marketing professional, he 

educated me in practical 

matters. I watched him run 

many different companies until 

finally he and I found Morinda, 

a business we could really 

put our hearts into. I watched 

him struggle with those other 

companies and he truly had to 

be strong through those years. 

I love him so much. He has 

passed away, and I am now 

moving forward with all my 

strengths and weaknesses. But 

I have my own family, and I get 

to run my business with my wife 

and find that we are stronger 

than ever and will continue to 

try our very best.

“A few years ago, I tried spreading my wings 

by expanding outside of Jakarta. I traveled 

to Australia where I found an extraordinary 

leader family there and, thanks to Morinda, 

they have now succeeded in their dream of 

being able to travel as a family. I also went 

to the city of Medan and met with great lady 

mothers who are truly extraordinary. But I 

This past week IPCs from the Americas and Europe gathered at Sundance Mountain Resort to participate in Morinda 
University. There were powerful messages shared about business planning, effective business activities, leadership, 
and supporting your partners. IPCs collaborated to share best practices and craft targeted goals and plans to grow 
their networks and expand their income streams. They also made plans to identify and mentor leaders within their 
organization and have created the path to do that through their business plans. There were exciting sneak peaks at 
what’s coming up in 2019 and beyond, delicious meals, plenty of snow, and time to connect in meaningful ways. Here 
is a brief report on what some of our IPCs said and did at this event.

MORINDA UNIVERSITY PROVIDES INSPIRATIONAL TRAINING

feel like I am still at the beginning and I want 

to expand into several cities to meet and 

learn from leaders from other places.

“I know that our journey is still long. Don’t 

be satisfied too easily. Challenges must be 

faced and we can do it step-by-step. Do 

not give up, continue to be self-motivated, 

have a champion’s mindset, these are the 

thoughts I focus on when I am down and 

know that everything must start with me. . . .

“I can say that my situation is an example 

that business with Morinda can truly be 

inherited. At some point, it will be time for 

this business to be passed on to my children, 

proving that Morinda is truly a business that 

spans generations.”

Look for Leonardo at the Asia Business 

Summit in Bali and again at Global Business 

Summit in New York City.

Venus Escumbise from the United States 
shared her experience learning to leverage 
social media to build her network. It was 
attending Morinda University that got her 
started and now, posting several times a 
day, she has found that her efforts online 
have resulted in recruiting efforts in some 
unexpected ways. Venus’s business has 
even made inroads into foreign countries 
as followers from around the world have 
expressed interest in her products and 
become her regular customers. See some of 
her reflections on Morinda University here.

Florinel Gornea from Romania shared a 
fun idea to introduce Morinda products to 
new people. He spoke about organizing 
a small soccer tournament where one 
team would drink noni before playing, and 
the opposing team would drink beer. The 



room laughed with him as 
he described how a team 
of average players drinking 
noni would obviously be 
superior, even to an opposing 
team of superstars. Florinel 
then went on to describe 
how the fans (possibly the 
wives and girlfriends of the 
soccer players) could have 
an experience with TeMana 
products at halftime. Everyone 
agreed that you don’t need to 
introduce Morinda products or 
opportunity in a tired way, and 
Florinel really captured that 
with this idea that matched so 
well with the creativity we saw 
at Morinda University. 

Peg Desrochers from the United States 
shared her thoughts at Morinda University. 
She came to Morinda at the invitation of 
a trusted colleague and found herself 
looking for her voice within the company. 
She expressed surprise and gratitude at 
the welcome she felt at her first Morinda 
event and shared that coming to Morinda 
like this felt like she has found her home. 
Peg reported that she is leaving Sundance 
having found her voice and ready to launch 
her Morinda business in a big way.

The experiences of these IPCs just begins 
to scratch the surface of what Morinda 
University can offer. All 69 IPC attendees 
are now returning to their markets to recruit, 
sell, share, educate and succeed in powerful 
plans they crafted over the last week. If you 
are interested in participating in this event, 
reach out to your local staff to determine 
how you can attend.

• In Tahiti, new challenge packs launched with Tahitian Noni 
Juice and TruAge Core products

• Australia market reports a huge increase in IPC signups 
in March; new leaders anxious to earn invitation to next 
Morinda University

• Hong Kong IPC loses 3kg using Sugar Stop and healthy 
lifestyle

• Japanese IPC recruits eight new people in quest to qualify 
for TeMana Star event

• Peru holds successful International Women’s Day event in 
office with over 50 women in attendance (standing room 
only)

• Thanks to March Tahitian Noni Juice promo, both Mexico 
and Chile are reporting significant increases in TNJ sales

• Canadian IPC reports a dramatic improvement of health 
since drinking Tahitian Noni Juice

• Nordic region boasts nearly 2,700 Instagram followers, 
increasing awareness and exposure in the region as they 
are preparing for the highly anticipated launch of TeMana 
Noni + Collagen

• TeMana sales in Russia are up 450% over the same period 
last month

• Over 300 Sponsoring System Challenge Packs sold in the 
month of February

• Italian IPC has renewed his account and is now on track to 
achieve the title of Jade in March

Spotlight  
Around the World
Around the world IPCs are doing incredible 
work with Morinda. Here’s a quick rundown 
of several of the exciting things.



“My skin is very sensitive. I have tried so many 
famous cosmetic brands and still find my skin 
very irritated after applying makeup. When I 
tried the TeMana Lip series I was so incredibly 
happy that it felt good on my sensitive skin. I 
love that this brand TeMana Lips is so natural. 
What’s more, besides being used as lip color, 
you can use the Liquid Lipstick as rouge and 
eye shadow. I love that. It leaves your face 
feeling fresh, light, and soft. I am absolute-

ly comfortable in it. Even after wearing the 
makeup for several hours, it won’t feel heavy, 
thick, or greasy. The whole series is easy to 
handle. You can just apply a small amount to 
the eye lid and cheeks with a cotton swab, 
they gently even it out with the swab and/
or your finger. You don’t have to be a profes-
sional makeup artist to master TeMana Lips 
skillfully. Finally, the price is reasonable. I 
think everyone should try it!”

Jenny Ruh is actively building her Morinda 
business right now, but has a history with 
Morinda that started 17 years ago. Her fa-
ther, Felix, signed up with Morinda and built 
a powerful business in Germany. He had a 
powerful experience with Tahitian Noni Juice 
and shared that with others to grow his net-
work. His daughter, Jenny, wasn’t interested in 
building a business with Morinda at the time. 
She ended up pursuing higher education fol-
lowed by a fast-paced career. As she settled 
into adult life, things were going well. She 
started to build a family, and when she gave 
birth to her first child, Jenny realized that she 
didn’t want to devote 80% or more of her time 
and energy to the company she was with. She 
wanted to be a mother. So, Jenny approached 
her father about starting a Morinda business. 

Pictured here, far right

TEMANA LIPS: SO 
EASY FOR SO MANY 
REASONS
Lips are looking more 
luscious all over the 
world thanks to Morinda. 
TeMana Lips is a 
powerful product line 
that makes great lips 
look and feel even better. 
Margarita Chan from 
Hong Kong is in love with 
this product line. Read on 
to find out why.

GERMAN IPC PURSUES GROWTH EARLY ON IN HER CAREER
Jenny Ruh has her sights on qualifying as a Jade as soon as possible. We caught up with 
her to chat about that goal and found she has an inspiring story. Read on to discover 
how this daughter of an IPC is looking to create a powerful business of her own.

Building that business was initially slow, but 
she attended training at her local office in 
Germany and found the professional support 
she needed.

IPCs in Germany learn to build their business-
es through what they call Career Path. They 
learn to take baskets of a selection of prod-
ucts to potential customers, talk about what 
they’re leaving with them, and encourage 
everyone in the family to use those prod-
ucts for three days, then schedule a return 
appointment. When the IPCs return, they dis-
cuss the experiences the family had, spend 
time teaching more about the products, and 
give the family an opportunity to purchase 
the products they loved. Jenny’s enthusiasm 
about building her direct-to-consumer busi-
ness in such a natural way is catchy.


